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Doing it digitally



Your website

For a check of what must (or should in the case of Free 
Schools/ Academies) be published on your website, the 
best resource is www.gov.uk

• What maintained schools MUST have on their website: 
https://www.gov.uk/guidance/what-maintained-schools-
must-publish-online

• What free schools and academies SHOULD publish 
online:

https://www.gov.uk/guidance/what-academies-free-
schools-and-colleges-should-publish-online

https://www.gov.uk/guidance/what-maintained-schools-must-publish-online
https://www.gov.uk/guidance/what-academies-free-schools-and-colleges-should-publish-online


But then what?

A site with nothing but the legally mandated 
information will be a little dry and unengaging, you’d 
be meeting your obligations, but apart from that, 
would it be adding anything, helping you and your 
school community in any way?

What value can a website (and social media) add for 
your school? What are the benefits?



Benefits of having a good website:
• A good first impression - often the website will be 

the first thing a parent or carer finds when 
researching a school.

• A marketing tool - your site can showcase and 
reflect the ethos and culture of the school.

• A way to engage your community - if you reach out 
to parents and local groups during development, it 
will help build a website they want to use



If you’re thinking about building/redeveloping 
your school website, ask yourself these 
questions:

• Who is it for? (a clue – it’s not actually you!). Always start 
with the user - what are your potential audiences and what 
content will they be looking for?

• What is it’s purpose? What are you trying to communicate 
or showcase?

• Who has access to edit/create content? 

• Accessibility – what does it mean and how can you be sure 
you’re meeting your legal obligations (Equality Act 2010)?



• Do you know your user journeys? A confusing and 
difficult to use site can be damaging, people won’t 
tend to return if they don’t find what they want.

• Do you have permission to use all your content? 
Between copyright and data protection laws you will 
need to be careful what you link to or upload to your 
website (we were recently contacted by a company 
threatening legal action if something wasn’t 
removed from a school website).



The biggest mistakes:

• Websites which aren’t mobile/tablet friendly –
analytics show that more and more people use mobile 
devices to surf the web, so make sure you have a site 
which works across screen sizes (ideally, built around a 
“mobile-first” design)

• Confusing and complex navigation – it can be tempting 
to put links to everything on your homepage, but this 
often results in making things harder to find, not easier. 
Try to structure your information in logical groups (but 
always remember, logical for your site user, not you –
internal structures, naming conventions and acronyms 
can all make the user work harder than necessary)



The biggest mistakes:

• Poorly written content – a slick design and a simple-to-
use navigation won’t compensate for pages that are too 
long, full of jargon or spelling/grammar mistakes.

• No Search Engine Optimisation (SEO) – the majority of 
your visitors will find your website through a search 
engine, but only if you plan for and review each page’s 
meta data and keywords.

• No maintenance plan – you will need to regularly 
review your content, especially if you are adding and 
removing pages, otherwise your site will become hard 
to navigate and full of broken links



So what should you do?

A well-designed school website isn’t about flashy photos, 
animated effects and the colour palette you choose.

It’s really about how well the website works for your local 
community, parents and carers, staff and children. What is 
vital is:

• Can visitors quickly and easily find what they’re looking for?

• Is it easy for your staff to manage?

• Are there other tools you can use to compliment your 
website, such as social media or a blog?



Beyond the basics:

What else should you consider including on your school website? 
Common items which appear on many school sites, and can help 
you engage with parents, carers and the local community include:

• Videos – short, high quality videos to showcase aspects of your 
school can be very effective

• A blog – this may be a head teacher's blog, or one that has 
authors from across the school community.

• Social media feeds – if you use social media platforms then link to 
them.

• Events calendar – keep everyone up to date with what’s going on, 
this can also be a place to link up with appropriate community 
groups if you’re willing to add/link to their events (i.e. scouts, 
guides, cadets etc.)



Social media

• Go where your audience are already! Are there local 
Facebook groups, do parents use twitter, what’s app, 
Instagram?

• Being accountable – do you have a way of keeping track 
who is posting what to social media?

• Have a set of social media guidelines in place so 
everyone knows what is expected and what is 
unacceptable.

• Be human! People are much more likely to engage with 
an account that doesn’t sound like an automaton.



Blogging

• Do you need a blog? This might seem like an odd question, but if 
your only reason for blogging is because you think you should, it’s 
unlikely to last.

• Who is your audience? Are you writing for parents and carers, 
other teachers and heads, or maybe both?

• Research – before you start, read other blogs to see what is 
successful and what you find engaging.

• Measure your reach – use something like google analytics to track 
how much your blog is seen.

• Be prepared with a plan for your content well in advance, or it’s 
likely your blog will slowly wither and die!

• If you don’t have enough time or blog posts to sustain your own 
blog, why not contribute some guest posts to an existing blog you 
admire?



QUESTIONS?



Contact details
Presentation by Digital Services, Shropshire Council

Dale Shepherd
Digital Services Manager 
dale.shepherd@shropshire.gov.uk

Sophie Ewan-Roberts
User Experience and Logistics Officer
sophie.ewan-roberts@shropshire.gov.uk

mailto:dale.shepherd@shropshire.gov.uk
mailto:sophie.ewan-roberts@shropshire.gov.uk

